
 

DAFTAR PUSTAKA 

 

Adinugraha, Hendri Hermawan, Novitasari, and Ahmad Hasyan 

Asy’ari Ulama’i. “The Role of Celebrity Endorser on 

Purchasing Intention of Halal Cosmetic [Peran Celebrity 

Endorser Terhadap Minat Beli Kosmetik Berlabel Halal].” 

Proceeding of Community Development 2 (2018): 44–54. 

https://doi.org/https://doi.org/10.30874/comdev.2018.88. 

Afdalia, Nadhira, Grace T. Pontoh, and Kartini. “Theory of 

Planned Behavior dan Readiness for Change dalam 

Memprediksi Niat Implementasi Peraturan Pemerintah 

Nomor 71 Tahun 2010.” JAAI 18, no. 2 (2010): 110–23. 

Afrianty, Nonie, and Detri Agustina. “Pengaruh Islamic Branding 

dan Product Ingredients Terhadap Minat Beli Produk PT 

HNI HPAI Kota Bengkulu.” Journal of Islamic Economics 

and Finance Studies 1, no. 2 (2020): 121–36. 

https://doi.org/http://dx.doi.org/10.47700/jiefes.v1i2.2057 

ISSN. 

Agussalim, M, and Hapzi Ali. “Model Kepuasan Pelanggan : 

Analisis Kualitas Produk dan Kualitas Layanan Terhadap 

Citra Merek Pada Giant Citra Raya Jakarta.” Jurnal 

Manajemen XXI, no. 3 (2017): 317–35. 

Ajzen, Icek. Attitudes, Personality, and Behavior. 2nd ed. New 

York: British Library, 2005. 

Ajzen, Icek. “The Theory of Planned Behavior.” Organizational 

Behavior and Human Decision Processes 50 (1991): 179–

211. 



 

Alatas, Said Luthfi, and Mirza Tabrani. “Pengaruh Celebrity 

Endorser Terhadap Purchase Intention Melalui Brand 

Credibility.” Jurnal Manajemen Dan Inovasi 9, no. 1 (2018): 

91–105. 

Alserhan, Baker. “Islamic Branding : A Conceptualization of 

Related Terms.” Journal of Brand Management 18, no. 1 

(2010): 34–49. https://doi.org/10.1057/bm.2010.18. 

Amilia, Suri, and M. Oloan Asmara Nst. “Pengaruh Citra Merek, 

Harga, dan Kualitas Produk Terhadap Keputusan Pembelian 

Handphone Merek Xiaomi di Kota Langsa.” Jurnal 

Manajemen dan Keuangan 6, no. 1 (2017): 660–69. 

Andi, Suyono, Putra Al Hafis, and Hendri. “The Effect of Celebrity 

Endorser, Product Quality, and Product Design on Pelita 

Indonesia Students’ Buying Interest of Asus Smartphone.” 

Jurnal Ilmiah Manajemen 8, no. 1 (2020): 23–36. 

Anisa, Nur Aini, and Andrik Gastri Widjatmiko. “Electronic Word 

of Mouth ( E-WOM ), Celebrity Endorsement and Lifestyle 

in the Interest of Buying Online Shop Products.” 

International Journal of Entrepreneurship and Business 

Development 04, no. 01 (2021): 31–35. 

Anshori, Muslich, and Sri Iswati. Metodologi Penelitian 

Kuantitatif. Surabaya: Airlangga University Press, 2009. 

https://books.google.com/books?id=ltq0DwAAQBAJ&print

sec=frontcover&dq=Muslich+anshori&hl=id&sa=X&ved=2

ahUKEwiQjKn6tPL0AhUITWwGHZSZCrQQ6AF6BAgIE

AM 

Arianto, Nurmin, and Sabta Ad Difa. “Pengaruh Kualitas 



 

Pelayanan dan Kualitas Produk Terhadap Minat Beli 

Konsumen Pada PT Nirwana Gemilang Property.” Jurnal 

Disrupsi Bisnis 3, no. 2 (2020): 108–19. 

Arista, E Desi, and Sri Rahayu Tri Astuti. “Analisis Pengaruh 

Iklan, Kepercayaan Merek, dan Citra Merek Terhadap Minat 

Beli Konsumen.” Jurnal Aset 13, no. 1 (2011): 37–45. 

Badan Pusat Statistik Kabupaten Kudus. “Jumlah Penduduk 

Menurut Jenis Kelamin di Kabupaten Kudus (Jiwa), 2018-

2020”. https://kuduskab.bps.go.id/indicator/12/43/1/jumlah-

penduduk-kudus-menurut-jenis-kelamin.html. 

Bungin, Burhan. Metodologi Penelitian Kuantitatif Komunikasi, 

Ekonomi, dan Kebijakan Publik Serta Ilmu-Ilmu Sosial 

Lainnya. Jakarta: Kencana, 2017. 

https://books.google.co.id/books?id=rBVNDwAAQBAJ&pr

intsec=frontcover&dq=burhan+bungin+metodologi+peneliti

an+kuantitatif&hl=id&sa=X&ved=2ahUKEwib7rqW0fL0A

hWR7XMBHcBaAN8Q6AF6BAgDEAM. 

Daga, Rosnaini. Citra, Kualitas Produk dan Kepuasan Pelanggan. 

Makassar: Global Research and Consulting Institute, 2017. 

https://www.researchgate.net/publication/334957485. 

Daud, Islahuddin, and M Eko Fitrianto. “Peran Celebrity Endorser 

dalam Membentuk Perceive Value dan Purchasing 

Intention.” Jurnal Manajemen Dan Bisnis Sriwijaya 13, no. 

3 (2015): 359–76. 

Defi. “Jilbab Ar Rafi Jualan Jilbab Melalui Reseller dan Agen 

Resmi.” Pusat HIjab Terbaru, 

https://pusathijabterbaru.com/jilbab-arrafi/. 



 

Fauziah, Ninda, and Dadan Abdul Aziz Mubarok. “Pengaruh Citra 

Merek Terhadap Minat Beli : Studi Pada Produk 

Kecantikan.” Journal IMAGE 8, no. 1 (2019): 37–44. 

Firdaus. Metodologi Penelitian Kuantitatif Dilengkapi Analisis 

Regresi IBM SPSS Statistics Version 26.0. Riau: DOTPLUS 

Publisher, 2021. 

https://books.google.com/books?id=lJ8hEAAAQBAJ&print

sec=frontcover&dq=firdaus+metodologi+penelitian&hl=id&

sa=X&ved=2ahUKEwj68uWitvL0AhUK7nMBHXHcBwIQ

6AF6BAgFEAM. 

Firmansyah, M. Anang. Pemasaran Produk dan Merek (Planning 

& Strategy). Surabaya: CV Penerbit Qiara Media, 2019. 

Forddanta, Dityasa H. “Modest dan Hijab Fashion Andalkan 

Channel Penjualan Online.” Kontan, 2021. 

https://industri.kontan.co.id/news/modest-dan-hijab-fashion-

andalkan-channel-penjualan-online. 

Freire, Otavio, Silva-Filipe Quevedo, Diego Senise, and Pedro 

Scrivano. “The Effectiveness of Celebrity Endorsement in 

Aspiring New Celebrities Examining the Effects of Brand, 

Congruence, Charisma and Overexposure.” RAUSP 

Management Journal 53, no. 3 (2018): 289–303. 

https://doi.org/10.1108/RAUSP-04-2018-011. 

Ghozali, Imam. Aplikasi Analisis Multivariate dengan Program 

IBM SPSS 19. Semarang: Badan Penerbit Universitas 

Diponegoro, 2011. 

Gunawan, Fera. “Efektivitas Penggunaan Ashraf & BCL Sebagai 

Celebrity Endorser dalam Iklan Televisi LINE Let ’ s Get 



 

Rich dengan Menggunakan Model TEARS.” Jurnal E-

Komunikasi 3, no. 2 (2015): 1–10. 

Hardiyanto, Nugroho, Hewage Lakshi, Krishani Perera, and 

Lusianus Kusdibyo. “Customer Purchase Intentions on Hijab 

Fashion: The Role of Social Media Marketing Instagram 

and Product Quality.” INTERNATIONAL JOURNAL OF 

APPLIED BUSINESS RESEARCH 2, no. 2 (2020): 139–49. 

https://doi.org/10.35313/ijabr.v0i0.108. 

Hijab Ar Rafi Official. “Hijab Ar Rafi,” 

https://www.hijabarrafiofficial.com/. 

Hijab Ar Rafi. “HIjab Ar Rafi,” https://hijabarrafipusat.com/. 

Info, Kanal. “Pengertian Busana Muslim.” Kanal Info, 2016. 

https://www.kanalinfo.web.id/pengertian-busana-muslim. 

Ismayanti, Ni Made Arie, and I Wayan Santika. “Pengaruh 

Celebrity Endorser, Brand Image, Kualitas Produk Terhadap 

Niat Beli Sepatu Olahraga Nike di Kota Denpasar.” E-Jurnal 

Manajemen Unud 6, no. 10 (2017): 5720–47. 

Jati, Waluyo, and Hanafi Yuliansyah. “Pengaruh Strategi 

Pemasaran Online (Online Marketing Strategy) Terhadap 

Minat Beli Konsumen (Studi Kasus Pada Toko Online Shop 

Azzam Store).” Jurnal Pemasaran Kompetitif 1, no. 1 

(2017): 127–38. 

Kalangi, Natalia Junni, Lucky F. Tamengkel, and Olivia 

Walangitan. “Pengaruh Celebrity Endorser dan Brand Image 

Terhadap Keputusan Pembelian Shampoo Clear.” Jurnal 

Administrasi Bisnis 8, no. 1 (2019): 44–54. 

Kemenag, Qur’an. “Surat Al-A’raf,” 



 

https://quran.kemenag.go.id/sura/7. 

———. “Surat Al-Maidah,” https://quran.kemenag.go.id/sura/5. 

Kemenperin. “Menperin Beberkan Potensi dan Peluang IKM 

Fashion Muslim Nasional.” Kemenperin.go.id, 2020. 

https://kemenperin.go.id/artikel/21711/Menperin-Beberkan-

Potensi-dan-Peluang-IKM-Fashion-Muslim-Nasional. 

Khan, Marium Mateen. “The Effect of Celebrity Endorsement on 

Consumer Purchase Intention – Evidence From Q Mobile 

LINQ Advertisement.” Pakistan Business Review, 2018: 

1065–82. 

Kholisdinuka, Alfi. “Ketua MPR Sebut 2050 Islam Jadi Agama 

Terbesar, Indonesia Punya Pengaruh.” Detik.com, 2021. 

https://news.detik.com/berita/d-5368116/ketua-mpr-sebut-

2050-islam-jadi-agama-terbesar-indonesia-punya-pengaruh. 

Koththagoda, K C, and Sudath Weerasiri. “Celebrity Endorsement 

and Purchase Intention of Telecommunication Industry in 

Sri Lanka.” International Journal of Science and Research 

(IJSR) 6, no. 6 (2017): 635–38. 

https://doi.org/10.21275/30051703. 

Kudus News. “Kudus,” 

http://kudusnews.com/main/page/11/kudus. 

Kurniawati, Luciana Mia. “Influence of Product Quality and Brand 

Equity on Buying Interest in Zoya Products in Botique, 

Tambun.” Journal of Digital Marketing and Halal Industry 

1, no. 1 (2019): 75–82. 

Kusuma, Aditya Halim Perdana, Acai Sudirman, and Agung 

Purnomo. Brand Management: Esensi, Posisi dan Strategi. 



 

Medan: Yayasan Kita Menulis, 2020. 

https://books.google.com/books?id=rhbmDwAAQBAJ&prin

tsec=frontcover&dq=aditya+halim+perdana&hl=id&newbks

=1&newbks_redir=1&sa=X&ved=2ahUKEwiYxbrA3PL0A

hX5S2wGHd9MDOMQ6AF6BAgFEAI. 

Kusuma, Aryanti Muhtar, Maulida Ainul Hikmah, and Aufarul 

Marom. “Pengaruh Islamic Branding, Kualitas Produk, dan 

Lifestyle Terhadap Minat Pembelian Produk Skincare Pada 

Generasi Millenial di Kabupaten Kudus.” Jurnal Bisnis dan 

Manajemen Islam 8, no. 2 (2020): 289–302. 

https://doi.org/http://dx.doi.org/10.21043/bisnis.v8i2.9165. 

Kusumastuti, Dani. “Minat Beli Produk Halal di Indonesia, Studi 

Pemetaan Sistematis.” MABSYA 2, no. 2 (2020): 27–50. 

Latief, Abdul. “Analisis Pengaruh Produk, Harga, Lokasi dan 

Promosi Terhadap Minat Beli Konsumen Pada Warung 

Wedang Jahe (Studi Kasus Warung Sido Mampir di Kota 

Langsa).” Jurnal Manajemen Dan Keuangan 7, no. 1 

(2018): 90–99. 

Dinas Pusdataru Provinsi Jateng. “Layanan Informasi Tata Ruang,” 

http://tataruang.pustadaru.jatengprov.go.id/profil/detail_deta

il_profil_kab_kota/305. 

Bappeda Kudus. “Letak Geografis Kudus,” 

https://bappeda.kuduskab.go.id/detaildaerah.php?id=1. 

Lintong, Debry Ch. A. “Analisis Faktor-Faktor Yang 

Mempengaruhi Niat Membeli Online Pada Usaha Kecil dan 

Menengah di Manado.” Jurnal Manajemen Bisnis Dan 

Inovasi 5, no. 3 (2018): 169–78. 



 

Madiawati, Putu N., and Mahir Pradana. “The Appeal of Celebrity 

Endorsers and Halal Certificates on Customers ’ Buying 

Interest.” Journal of Administrative and Business Studies 1, 

no. 1 (2016): 28–34. https://doi.org/10.20474/jabs-1.1.5. 

Mirabi, Vahidreza, Hamid Akbariyeh, and Hamid Tahmasebifard. 

“A Study of Factors Affecting on Customers Purchase 

Intention Case Study : The Agencies of Bono Brand Tile in 

Tehran.” Journal of Multidisciplinary Engineering Science 

and Technology (JMEST) 2, no. 1 (2015): 267–73. 

Musfar, Tengku Firli. Buku Ajar Manajemen Pemasaran. 

Bandung: CV. Media Sains Indonesia, 2020. 

https://books.google.com/books?id=CZUDEAAAQBAJ&pri

ntsec=frontcover&dq=Tengku+firli+musfar&hl=id&sa=X&

ved=2ahUKEwikvoHHt_L0AhXL73MBHcttDYgQ6AF6B

AgIEAM. 

Nasrullah, Muhammad. “Islamic Branding, Religiusitas dan 

Keputusan Konsumen Terhadap Produk.” Jurnal Hukum 

Islam 13, no. 2 (2015): 79–87. 

Negara, A.A Ngurah Dianta Esa, Zainul Arifin, and Inggang 

Perwangsa Nuralam. “Pengaruh Kualitas Produk dan Brand 

Image Terhadap Minat Beli (Survei Pada Pembeli di Gerai 

Starbucks di Kota Surabaya).” Jurnal Administrasi Bisnis 

(JAB) 61, no. 2 (2018): 202–9. 

Nora, Liza, and Nurul S. Minarti. “The Role of Religiosity, 

Lifestyle, Attitude as Determinant Purchase Intention.” 

Proceedings The 2nd International Multidisciplinary 

Conference, 2016, 135–48. 



 

Nst, Muhammad Fakhru Rizky, and Hanifa Yasin. “Pengaruh 

Promosi dan Harga Terhadap Minat Beli Perumahan Obama 

PT. Nailah Adi Kurnia Sei Mencirim Medan.” JURNAL 

MANAJEMEN & BISNIS 14, no. 02 (2014): 135–43. 

Nugraha, Ranu, M. Kholid Mawardi, and Aniesa Samira Bafadhal. 

“Pengaruh Labelisasi Halal Terhadap Minat Beli Konsumen 

(Survei Pada Mahasiswa Muslim Konsumen Mie Samyang 

Berlogo Halal Korean Muslim Federation di Kota Malang).” 

Jurnal Administrasi Bisnis (JAB) 50, no. 5 (2017): 113–20. 

Nugraha, Rendika, Kunthi A. Kusumawardani, and Vinda 

Octavianie. “Influence of Celebrity Endorsement in 

Instagram Towards Customer Behavior and Purchase 

Intention in Healthy Food Diet Business.” FIRM Journal of 

Management Studies 3, no. 2 (2018): 1–24. 

Nugroho, Aristia Rosiani, and Angela Irena. “The Impact of 

Marketing Mix, Consumer’s Characteristics, and 

Psychological Factors to Consumer’s Purchase Intention on 

Brand ‘W’ in Surabaya.” IBuss Management 5, no. 1 (2017): 

55–69. 

Prakarsa, Sean. “Pengaruh Persepsi Harga dan Kualitas Produk 

Terhadap Minat Beli Konsumen di Optic Sun’s.” JURNAL 

MANAJEMEN BISNIS DAN KEWIRAUSAHAAN 5, no. 1 

(2020): 1–4. 

Pratiwi, Indri, and Nadya Moeliono. “Pengaruh Celebrity Endorser 

Maudy Ayunda Terhadap Minat Beli Produk Teh Javana 

(Studi Pada Masyarakat di Kota Bandung).” E-Proceeding 

of Management 2, no. 3 (2015): 3576–85. 



 

Prawira, Yosua. “Pengaruh Citra Merek, Persepsi Harga dan 

Kualitas Produk Terhadap Minat Beli Pelanggan.” Jurnal 

Manajemen Bisnis dan Kewirausahaan 3, no. 6 (2019): 71–

76. 

Purbohastuti, Arum Wahyuni, and Asmi Ayuning Hidayah. 

“Meningkatkan Minat Beli Produk Shopee Melalui Celebrity 

Endorser.” Jurnal Bisnis Terapan 4, no. 1 (2020): 37–46. 

https://doi.org/https://doi.org/10.24123/jbt.v4i1.2480. 

Purnomo, Rochmat Aldy. Analisis Statistik Ekonomi dan Bisnis 

dengan SPSS. Ponorogo: CV. Wade Group, 2017. 

https://www.google.co.id/books/edition/Analisis_Statistik_E

konomi_dan_Bisnis_De/MQCGDwAAQBAJ?hl=id&gbpv=

1&dq=rochmat+aldy&printsec=frontcover. 

Putri, Risma Minanto, and Budi Istiyanto. “Pengaruh Harga, 

Kualitas Produk, dan Celebrity Endorser Terhadap Minat 

Beli Produk Scarlett Whitening (Studi Kasus Pada 

Perempuan di Surakarta).” Jurnal Ekobis Dewantara 4, no. 2 

(2021): 78–88. 

Rafi, Ar. “Ar Rafi,” https://arrafi1.blogspot.com/. 

Ranto, Dwi Wahyu Pril. “Menciptakan Islamic Branding Sebagai 

Strategi Menarik Minat Beli Konsumen.” JBMA 1, no. 2 

(2013): 1–11. 

Razak, Ismail, Nazief Nirwanto, and Boge Triatmanto. “The 

Impact of Product Quality and Price on Customer 

Satisfaction with the Mediator of Customer Value.” Journal 

of Marketing and Consumer Research 30 (2016). 

Riyanto, Slamet, and Aglis Andhita Hatmawan. Metode Riset 



 

Penelitian di Bidang Manajemen. Yogyakarta: Deepublish, 

2020. 

https://books.google.com/books?id=W2vXDwAAQBAJ&pr

intsec=frontcover&dq=slamet+riyanto&hl=id&sa=X&ved=

2ahUKEwjk9I3ouPL0AhXhT2wGHTB9CtIQ6AF6BAgME

AM. 

Saleh, Muhammad Yusuf, and Miah Said. Konsep dan Strategi 

Pemasaran. Makassar: CV Sah Media, 2019. 

https://www.google.co.id/books/edition/Konsep_dan_Strateg

i_Pemasaran/pZu-

DwAAQBAJ?hl=id&gbpv=1&dq=muhammad+yusuf+saleh

&printsec=frontcover. 

Satria, Arief Adi. “Pengaruh Harga, Promosi, dan Kualitas Produk 

Terhadap Minat Beli Konsumen Pada Perusahaan A-36.” 

Jurnal Manajemen dan Start-Up Bisnis 2, no. 1 (2017): 45–

53. 

Safira Hijab. “Sejarah Bisnis Hijab Ar Rafi, Owner Bunda Hanim,” 

2020. https://safirahijab.com/sejarah-bisnis-hijab-arrafi-

owner-bunda-hanim. 

Setiawan, Kodrat. “Kementerian Perindustrian Ungkap Peluang RI 

Jadi Pusat Fesyen Muslim Dunia.” Tempo, 2020. 

https://bisnis.tempo.co/read/1407920/kementerian-

perindustrian-ungkap-peluang-ri-jadi-pusat-fesyen-muslim-

dunia. 

Setiawan, Livya. “Pengaruh Celebrity Endorsement Terhadap 

Purchase Intention dengan Brand Awareness Sebagai 

Variabel Mediasi Pada Produk Green Tea Esprecielo 



 

Allure.” Jurnal Manajemen Pemasaran 12, no. 1 (2018): 

53–60. https://doi.org/10.9744/pemasaran.12.1.53-60. 

Setiawaty, Melisa. “Penggunaan Maudy Koesnaedi Sebagai 

Celebrity Endorser dalam Iklan Televisi L ’ Oreal Fall 

Repair 3x Terhadap Brand Image L ’ Oreal di Surabaya.” 

Jurnal E-Komunikasi 3, no. 1 (2015): 1–12. 

Shafitri, Muthia, Aryani Lina, and Nobelson. “Pengaruh Kualitas 

Produk, Harga, dan Promosi Terhadap Minat Beli 

Konsumen Smartphone Vivo.” Prosiding Konferensi Riset 

Nasional Ekonomi, Manajemen, dan Akuntansi 2 (2021): 

201–12. 

Shahnaz, Nanda Bella Firdanty, and Wahyuno. “Faktor Yang 

Mempengaruhi Minat Beli Konsumen di Toko Online.” 

Management Analysis Journal, 2016, 389–99. 

Shinta, Agustina. Manajemen Pemasaran. Malang: UB Press, 

2018. 

https://www.google.co.id/books/edition/Manajemen_Pemasa

ran/5OiZDwAAQBAJ?hl=id&gbpv=1&dq=shinta+agustina

&printsec=frontcover. 

Siregar, Syofian. Metode Penelitian Kuantitatif. Jakarta: Kencana, 

2017. 

https://www.google.co.id/books/edition/Metode_Pemilihan_

Kuantitatif/IjTMDwAAQBAJ?hl=id&gbpv=1&dq=syofian+

siregar&printsec=frontcover. 

Siyoto, Sandu, and M. Ali Sodik. Dasar Metodologi Penelitian. 

Yogyakarta: Literasi Media Publishing, 2015. 

https://books.google.co.id/books?id=QPhFDwAAQBAJ&pri



 

ntsec=frontcover&dq=sandu+siyoto&hl=id&sa=X&ved=2a

hUKEwjqvvb3zfL0AhUlUWwGHdw7AF0Q6AF6BAgGEA

M. 

Subastian, Dya Viani, Diah Ayu Retno Palupi, Emilia Firsa, and 

Vicky F Sanjaya. “Pengaruh Harga, Kualitas Produk dan 

Celebrity Endorser Raffi Ahmad Terhadap Minat Beli 

Produk Skincare MS.Glow.” Jurnal Manajemen Bisnis 

Islam 2, no. 1 (2021): 1–10. 

Sugiyono. Metode Penelitian Kuantitatif Kualitatif dan R&D. 

Bandung: Alfabeta, 2013. 

Suhardi, Dadang, and Rika Irmayanti. “Pengaruh Celebrity 

Endorser, Citra Merek, dan Kepercayaan Merek Terhadap 

Minat Beli Konsumen.” Jurnal Inspirasi Bisnis Dan 

Manajemen 3, no. 1 (2019): 53–62. 

Suryandari, Ni Ketut Dian, Ni Wayan Sri Sukaatmadja and I Putu 

Gde Suprapti. “Aplikasi Theory of Planned Behavior dalam 

Menjelaskan Perilaku Ekologis Generasi Y di Kota 

Denpasar.” Jurnal Manajemen, Strategi Bisnis dan 

Kewirausahaan 10, no. 1 (2016): 31–41. 

Susanto, A. B, and Himawan Wijarnako. Power Branding. Jakarta: 

PT Mizan Publika, 2004. 

https://www.google.co.id/books/edition/Power_Branding/M

YVhZN_1JzYC?hl=id&gbpv=1&dq=power+branding+susa

nto&printsec=frontcover. 

Temporal, Paul. Islamic Branding and Marketing. Singapore: 

Jhone Wiley & Sons (Asia) Pte. Ltd, 2011. 

Top Brand Award. “Bagaimana Penilaian Bagi Merek dalam 



 

Survei Top Brand.” Topbrand-award, https://ww.topbrand-

award.com/2019/08/bagaimana-penilaian-bagi-merek-

dalam-survei-top-brand/. 

Wirayanthy, Noverita, and Singgih Santoso. “Pengaruh Harga, 

Citra Merek dan Kualitas Produk Terhadap Minat Beli 

Produk Private Label.” Jurnal Riset Manajemen & Bisnis 

Dewantara 2, no. 1 (2019): 87–96. 

Yunus, Nor Sara Nadia Muhamad, Wan Edura Wan Rashid, 

Norafifa Mohd Ariffin, and Norhidayah Mohd Rashid. 

“Muslim’s Purchase Intention towards Non-Muslim’s Halal 

Packaged Food Manufacturer.” Procedia - Social and 

Behavioral Sciences 130 (2014): 145–54. 

https://doi.org/10.1016/j.sbspro.2014.04.018. 

Yusof, Mohd, and Wan Jusoh. “Islamic Branding: The 

Understanding and Perception.” Procedia - Social and 

Behavioral Sciences 130 (2014): 179–85. 

https://doi.org/10.1016/j.sbspro.2014.04.022. 

Zulaicha, Santri, and Rusda Irawati. “Pengaruh Produk dan Harga 

Terhadap Keputusan Pembelian Konsumen di Morning 

Bakery.” Jurnal Inovasi dan Bisnis 4, no. 2 (2016): 125–36. 

 


