DAFTAR ISI

HALAMAN JUDUL ....ooviiiiieciceeee e
HALAMAN PERSETUJUAN PEMBIMBING .................
PERNYATAAN KEASLIAN SKRIPSI ..o
HALAMAN MOTTO ..ot
HALAMAN PERSEMBAHAN .......cocoiiivieeece e
KATA PENGANTAR ...t
ABSTRAK ..ottt ettt
ABSTRACT ... e e,
DAFTARR Slizzi.. W cormrrr vt TP ccosmssts B eeeveeveeeenrenns
DAFTARSTABEL= .. £ . L. 5 s omn Ll
DAFTAR GAMBAR ..ottt it
BAB | PENDAHULUAN
Latar Belakang .........ccceevveiiiieciii i
Rumusan Masalah..............cccoooveiiiiiniiicieie
Tujuan Penelitian .............c.iveccdeccien it
Manfaat Penelitian .............ccooeiveiie i
Batasan masalah...........ccoeooeiiiiiiiiiinnciiecee
F. Sistematika Penulisan .......ccccccovveriieiieinennennnnn,
BAB Il LANDASAN TEORI
A. DeSKIIPSI TEOT ..oovervieieeiiiiiieiinien e
1. Theory Of Planned Behavior ........................
2. Islamic Branding...........ccceveovviveninininiicnenn,
3. Kualitas Produk ...........ccoooviveneieneeienee,
4. Kafoal. 8. .8.8.8 B 8..........................
B. Penelitian Terdahulu ..........cccoooiiiiiiiiie
C. Kerangka Berfikir .........cccocoiiiiiiiiiiieiee
D. HIpOtESIS ....oeivviieiiiieciie et
BAB 11l METODE PENELITIAN
Jenis dan Pendekatan Penelitian.............c..cc......
Setting Penelitian .........ccooovvoiiiiiiiieeee,
Populasi dan Sampel..........cccooevevviiiiiiiiciieis
Desain dan Definisi Operasional variabel ...........
Uji Validitas dan Reliabilitas .............cccoevevveiinne
Teknik Pengumpulan Data...........ccccccvevveeiinnnnn,
SUMDBEr Data ....cocvveiieiiiicciec e
Teknik Analisis Data.........ccccceveerieiieiie e

Mo O WY

IOoMmMoom»

Xii



BAB v

HASIL PENELITIAN DAN

PEMBAHASAN

A. Gambaran Objek Penelitian

1.

1. Pengaruh Islamic Branding Terhadap
Minat Beli Air Mineral KhQ.........................
2. Pengaruh Kualitas Produk Terhadap
Minat Beli Air Mineral KhQ.........................
3. Pengaruh Harga Terhadap Minat Beli
AirMineral KhQ...........cc.oooii e
4. Pengaruh Islamic Branding, Kualitas
produk, dan harga terhadap minat beli
air mineral KhQ .......ccocooviiiiiiiniiciiece
BAB V PENUTUP

A. Kesimpulan
B. Keterbatasan Penelitian

akrwnn

Profil Singkat PT. Buya Barokah

Gambaran Umum Responden ............c..........
Analisis Jawaban Responden..............ccccoe....
Analisis Data Penelitian..........cccccocoovviiennnnnn.
B. Pembahasan

LAMPIRAN-LAMPIRAN
DAFTAR RIWAYAT HIDUP

Xiii

47

47
50
50
54
64
76

76

78

80

83

87
88
88
90



DAFTAR TABEL
Tabel 1.1 Data PreSentase ........cecvevvevvereeseeseeseesieenns
Tabel 3.1 Definisi Operasional Variabel .........................
Tabel 3.2 Skala Likert.........cccoovvviiiiiiiiicie e
Tabel 4.1 ldentitas Responden Berdasarkan Usia............
Tabel 4.2 Identitas Responden Berdasarkan Jenis
KEIAMIN....viie e
Tabel 4.3 Identitas Responden Berdasarkan Frekuensi
KONSUMST 1.ttt et
Tabel 4.4 Identitas Responden Berdasarkan Pekerjaan ...
Tabel 4.5 Identitas Responden Berdasarkan Penghasilan
Tabel 4.6 Jawaban Responden Mengenai Islamic
Branding B.5. 2. £ L b TN NN N
Tabel 4.7 Jawaban Responden Mengenai Harga.............
Tabel 4.8 Jawaban Responden Mengenai Kualitas
Produld & 5 <l T 1N
Tabel 4.9 Jawaban Responden Mengenai Minat Beli ......
Tabel 4.10 Uji Validitas Islamic Branding.............cc......
Tabel 4.11 Uji Validitas Harga.........cc.cooviiiiiiiinencnnnn.
Tabel 4.12 Uji Validitas Kualitas Produk.......................
Tabel 4.13 Uji Validitas Minat Beli ...........ccccccovevvvennnne.
Tabel 4.14 Uji Reliabilitas........c..cocooiiiiiieiiiiiee
Tabel 4.15 Uji Normalitas...........cocervvivieiniiiiiice
Tabel 4.16 Uji Multikolinieritas.............ccoceevevveveennennn.
Tabel 4.17 Uji Regresi Linier Berganda.............ccccc......
Tabel 4.18 Uji Koefisien Determinasi ...........ccceecveeinenns
Tabel 4.19 Uji FB. % V. Bl S v¥......................
Tabel 4.20 UJi T oottt

Xiv

35
41
51

52

52
53
53

54
56

58
61
64
65
65
66
67
68
69
71
72
73
74



DAFTAR GAMBAR

Gambar 2.1 Kerangka Berpikir .....

Gambar 4.1 Nomor SNI Air Mineral KhQ .........ccccoeevvveevieenee.
Gambar 4.2 Label halal Air Mineral KhQ..........cccoovevvinennn.
Gambar 4.3 Nomor BPOM Air Mineral KhQ ..........ccccccvveee.

Gambar 4.4 Uji Heterokedastisitas

XV

27
49
49
49
70



