
xi 

DAFTAR ISI 

 

HALAMAN JUDUL  .............................................................  i 

HALAMAN PERSETUJUAN PEMBIMBING SKRIPSI  ....  ii 

HALAMAN PENGESAHAN MUNAQOSYAH  ..................  iii 

HALAMAN PERNYATAAN KEASLIAN SKRIPSI  ..........  iv 

HALAMAN ABSTRAK  .......................................................  v 

HALAMAN MOTTO  ...........................................................  vi 

HALAMAN PERSEMBAHAN  ............................................  vii 

PEDOMAN TRANSLITERASI ARAB-LATIN ...................  viii 

KATA PENGANTAR ...........................................................  ix 

DAFTAR ISI  .........................................................................  xi 

DAFTAR GAMBAR  ............................................................  xiii 

 

BAB I PENDAHULUAN  

A. Latar Belakang  ....................................................  1 

B. Fokus Penelitian  ..................................................  6 

C. Rumusan Masalah  ...............................................  6 

D. Tujuan Penelitian  .................................................  6 

E. Manfaat Penelitian  ...............................................  6 

F. Sistematika Penulisan  ..........................................  7 

 

BAB II KAJIAN PUSTAKA  

A. Kajian Teori .........................................................  9 

1. Moderasi  .........................................................  9 

2. Media Dakwah  ...............................................  13 

3. Instagram  ........................................................  16 

a. Pengertian Instagram  .................................  16 

b. Sejarah instagram  ......................................  17 

c. Fitur-Fitur Instagram  .................................  18 

4. Teori Interaksionisme Simbolik  .....................  21 

B. Penelitian terdahulu  .............................................  26 

C. Kerangka Berfikir  ................................................  28 

 

BAB III METODE PENELITIAN  

A. Jenis dan Pendekatan Penelitian  ..........................  31 

B. Setting Penelitian  .................................................  32 

C. Subyek Penelitian  ................................................  32 

D. Sumber Data  ........................................................  32 

E. Teknik Pengumpulan Data  ..................................  33 



xii 

F. Pengujian Keabsahan Data  ..................................  35 

G. Teknik Analisis Data  ...........................................  36 

 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN 

A. Gambaran Obyek Penelitian .............................  39 

1. Akun Instagram @s.kakung  ...........................  39 

B. Data Penelitian ....................................................  42 

1. Moderasi Dakwah pada Akun Instagram 

@s.kakung  ......................................................  42 

a. Tampilan Gambar  ......................................  43 

b. Tampilan Video  .........................................  50 

c. Tampilan Tulisan .......................................  53 

2. Interaksionisme Simbolik Gus Mus dan 

Followers  .......................................................  58 

a. Konsep Pikiran (Mind) dalam 

Komunikasi Gus Mus dan Followers .........  58 

b. Konsep Diri (Self) dalam Komunikasi 

Gus Mus dan Followers  .............................  61 

c. Konsep Sosial (Society) dalam 

Komunikasi Gus Mus dan Followers .........  63 

C. Analisis ................................................................  64 

1. Konsep Moderasi Dakwah Gus Mus di 

Instagram  ........................................................  64 

2. Interaksionisme Simbolik Gus Mus dan 

Followers  ........................................................  69 

 

BAB V PENUTUP 

A. Simpulan  .............................................................  75 

B. Saran ....................................................................  75 

 

 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

DAFTAR RIWAYAT PENDIDIKAN 

  



xiii 

DAFTAR GAMBAR 

 

Bagan 2.1 Skema Model Moderasi Dakwah Gus Mus  ..........  28 

Gambar 4.1 Screenshot akun @s.kakung  ..............................  39 

Gambar 4.2 Profile Akun Instagram Gus Mus  ......................  41 

Gambar 4.3 Engagement Rate akun Instagram Gus Mus  ......  41 

Gambar 4.4 Total Post akun Instagram Gus Mus  ..................  41 

Gambar 4.5 Kata yang Sering Digunakan oleh Postingan 

Gus Mus  ............................................................  42 

Gambar 4.6 Postingan Gus Mus Tanggal 20 Agustus 2021  ..  43 

Gambar 4.7 Postingan Gus Mus Tanggal 17 Agustus 2021  ..  45 

Gambar 4.8 Postingan Gus Mus Tanggal 15 Agustus 2021  ..  46 

Gambar 4.9 Postingan Gus Mus Tanggal 23 Juli 2021  ..........  47 

Gambar 4.10 Postingan Gus Mus pada Tanggal 17 Mei 

2021  ..................................................................  48 

Gambar 4.11 Postingan Gus Mus pada Tanggal 06 Mei 

2021  ..................................................................  49 

Gambar 4.12 Potongan Video Postingan Tanggal 27 Juli 

2021  ..................................................................  51 

Gambar 4.13 Postingan Gus Mus Tanggal 01 Juli 2021  ........  52 

Gambar 4.14 Postingan Gus Mus Tanggal 03 September 

2021  ..................................................................  53 

Gambar 4.15 Postingan Gus Mus Tanggal 27 Agustus 

2021  ..................................................................  55 

Gambar 4.16 Postingan Gus Mus Tanggal 20 Agustus 2021   56 

Gambar 4.17 Postingan Gus Mus Tanggal 23 Juli 2021  ........  57 

 

 

 


