ABSTRAK

Nama: MUHADIRIN, NIM: 16007, Pengaruh Inovas Produk, Promos
Katalog, Pengetahuan Produk terhadap Minat Beli Di CV.Mubarok Food Cipta
DeliciaKudus.

Tujuan penelitian ini adalah: 1) Untuk menguji secara empiris pengaruh
inovasi produk berpengaruh terhadap Minat Beli di CV.Mubarok Food Cipta
Delicia Kudus, 2) Untuk menguji secara empiris pengaruh promosi katalog
berpengaruh terhadap Minat Beli di CV.Mubarok Food Cipta Delicia Kudus, 3)
Untuk menguji secara empiris pengaruh pengetahuan produk berpengaruh
terhadap Minat Beli di CV.Mubarok Food Cipta Delicia Kudus.

Penelitian ini menggunakan pendekatan field research dengan metode
angket yang disebarkan langsung pada konsumen CV.Mubarok Food Cipta
Delicia Kudus sebanyak 90 responden. Teknik pengampilan sampel menggunakan
sampel jenuh. Pengambilan sampel jenuh dengan menggunakan penentuan jumlah
keseluruhan sampel karena jumlah yang diteliti dari populasi kurang dari 100
orang. Teknik analisis data menggunakan analisis regresi.

Adapun hasil temuan penelitian ini adalah: 1) Inovasi Produk memiliki
pengaruh terhadap minat beli di CV.Mubarok Food Cipta Delicia Kudus,
dibuktikan bahwa hasil nilai t piung > t tae. Hal ini terlihat nilai t piwng Sebesar
13,961 > t 4 Sebesar 2,001 dengan taraf signifikansi dibawah 5%, 2) Promosi
Katalog memiliki pengaruh terhadap minat beli di CV. Mubarok Food Cipta
Delicia Kudus, dibuktikan bahwa hasil nilai t piwung > t tape. Hal ini terlihat nilai t
hitung SEDESAr 2,274 > t e SEbesar 2,001 dengan taraf signifikansi dibawah 5%, 3)
Pengetahuan Produk memiliki pengaruh terhadap minat beli di CV. Mubarok
Food Cipta Delicia Kudus, dibuktikan bahwa hasil nilai t hiwng > t tae. Hal ini
terlihat nilai t piwng SEDESar 2,789 > t 4 Sebesar 2,001 dengan taraf signifikansi
dibawah 5%.

Kata kunci: Inovas Produk, Promosi Katalog, Pengetahuan Produk, Minat
Beli
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ABSTRACT

Name: MUHADIRIN, NIM: 16007, Effects of Product Innovation,
Catalog Promotion, Product Knowledge on Buying Interests at Kudus
CV.Mubarok Food Cipta Delicia.

The purpose of this study are: 1) To test empirically examine the effect of
product innovation on the Purchase Interest in Kudus CV.Mubarok Food Cipta
Delicia, 2) To test empirically the effect of catalog promotion influences the
Purchase Interest in Kudus CV.Mubarok Food Cipta Delicia, 3) For test
empirically the effect of product knowledge on the Buying Interest in CV.Mubarok
Food Cipta Delicia Kudus.

This study uses a field research approach with a questionnaire method
that is distributed directly to consumers CV.Mubarok Food Cipta Delicia Kudus
as many as 90 respondents. Sampling technique using saturated samples.
Sampling is saturated by using the determination of the total number of samples
because the amount studied from the population is less than 100 people. The data
analysis technique uses regression analysis.

The findings of this study are: 1) Product Innovation has an influence on
the buying interest of CV.Mubarok Food Cipta Delicia in holy, proven that the
results of the value of t count> t table. This can be seen the value of t count of
13.961> t table of 2.001 with a significance level below 5%, 2) Promotional
Catalogs have an influence on buying interest in CV. Mubarok Food Cipta
Delicia is holy, it is proven that the results of the value of t count> t table. This
shows that the value of t count is 2,274> t table of 2,001 with a significance level
below 5%, 3) Knowledge of the product has an influence on buying interest in CV.
Mubarok Food Cipta Delicia is haly, it is proven that the results of the value of t
count> t table. It can be seen that the value of t count is 2.789> t table is 2.001
with a significance level below 5%.

Keywords. Product Innovation, Catalog Promotion, Product Knowledge,
Buying I nterest
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